
New South Wales
Amora Jamison 
Establishment
Four Seasons Hotel Sydney
Hilton Sydney
InterContinental Sydney
Mantra
Medina Grand Sydney
Observatory Hotel
Quay Grand Suites Sydney
Quay West Suites Sydney
Radisson Plaza Hotel Sydney
Sebel Pier One
Shangri-La Hotel
Sheraton on the Park Sydney 
Sir Stamford at Circular Quay
Star City
Sydney Harbour Marriot
Sydney Marriott Hotel

Queensland
Brisbane Marriott Hotel
Brisbane Riverview Hotel 
Cairns Reef Casino
Conrad Jupiters Gold Coast
Conrad Treasury Hotel
Gold Coast International Hotel
Holiday Inn Surfers Paradise
Kewarra Beach Resort
Novotel Cairns Oasis Resort
Pacific International Hotel
Peppers Beach Club and Spa, Palm Cove
Quay West Brisbane
Rendezvous Hotel Brisbane
Rydges Tradewinds Cairns
Sanctuary, Palm Cove
Sea Temple, Palm Cove

Sebel Brisbane
Sebel Cairns
Sebel Harbour Lights
Sebel Reef House and Spa, Palm Cove
Shangri-La Hotel 
Sofitel Brisbane
Stamford Plaza Brisbane
Surfers Paradise Marriott Resort
Thala Beach Resort

South Australia
Chifley on South Terrace
Intercontinental Adelaide
Majestic Roof Garden Hotel
Mantra Adelaide
Medina Grand Adelaide Treasury
Pacific International Suites Adelaide
Quality Resort Clare Country Club
Quality Resort McCracken
Rendezvous Allegra Hotel Adelaide
Sebel Playford Hotel & Suites Adelaide
Stamford Grand Adelaide
Stamford Plaza Adelaide

Victoria
Hilton Melbourne Airport
Langham Hotel Melbourne
The Lyall Hotel
Melbourne Marriott
Park Hyatt Melbourne
Quay West Suites Melbourne
Royce Hotel
Sofitel Melbourne
Stamford Plaza Melbourne
The Windsor Hotel 

Western Australia
Burswood International Resort
Crowne Plaza Perth
Duxton Hotel Perth
Esplanade Hotel Fremantle
Hyatt Regency Perth
Mounts Baywater Apartment Hotel
Rendezvous Observation City Hotel Perth
The Richardson Hotel & Spa
Rydges Perth

Northern Territory
Chiefly Alice Springs
Comfort Inn Outback
Crowne Plaza Alice Springs
Crowne Plaza Darwin
Cullen Bay Resort
Darwin Central Hotel
Holiday Inn Esplanade Darwin
Lasseters Hotel Casino
Marrakai Serviced All Suites
Novotel Atrium Darwin
Skycity Darwin

QANTAS lounges
• First class in Sydney, Brisbane, Melbourne 
• Business class in Sydney, Brisbane, Melbourne, Cairns, Perth 
• �Chairman’s lounges in Sydney, Brisbane, Melbourne, Cairns, 

Perth, Canberra 
• �Overseas in Auckland, Christchurch, Wellington, Bangkok, 

Singapore, Hong Kong and Honolulu

WELCOME TO
AUSTRALIA

2010

WELCOME TO AUSTRALIA
Australia’s No. 1* Luxury Hotel Publication

  *CAB Audited – 18,925 (March 2010)

Welcome to Australia is featured in these prestigious hotels and QANTAS lounges:

l �Australia’s leading guest 
information guide

l �Distributed through the rooms of 
luxury hotels nationally

l �Placed in all QANTAS first class, 
business class and chairman’s 
lounges in Australia, New 
Zealand, Thailand, Singapore, 
Hong Kong and Honolulu

l �Flagship title in a successful 
international series

l �Reaches affluent local, national 
and international audience

l �Potential readership of over 
7.6 million annually

l �Cost effective advertising - 
12 month shelf life

l �Attract high spending tourists
l �Welcome-to.com receives 

thousands of hits a month

BEYOND

MORETON BAY AND ISLANDS
Highlighted by stunning beaches, endless fi shing 
spots and some of the world’s largest sand islands, 
Moreton Bay and the surrounding islands are some 
of Queensland’s many paradises.

The group of islands includes Bribie, Redcliffe, 
Moreton, Sandgate, Wynnum Manly, Redlands 
and the region’s treasure, North Stradbroke Island. 
Each island offers the right setting whether you are 
after adventure or relaxation, and with an average 
temperature of 29°C, you are assured bountiful 
sunshine.

Bribie offers an array of water sports and, only 
an hour from downtown Brisbane, it is a popular 
weekend spot. Redcliffe has chartered fi shing and 
whale watching tours and, with endless golden 
beaches and great spots for recreational fi shing, 
it’s the ultimate place to relax. Sandgate, Wynnum 
Manly and Redlands all have similar offerings to 
Redcliffe, though each has its own charms that beg 
individual exploration.

Moreton captures nature in its purest form. 
Whale watching, turtles, manta rays and dugongs 
are just some of the marine life you may encounter. 
For land lovers, explore the island’s diverse fl ora 
via its many walking tracks. North Stradbroke, or 
‘Straddie’ as the locals call it, has it all – beaches, 
quaint villages, world-renowned surf breaks and 
extensive marine wildlife watching. Straddie 
epitomises the charm of the area. 

TOOWOOMBA
Known as the ‘Garden City,’ Toowoomba offers a 
different side to Queensland life. Nestled on the 
edge of the Great Dividing Range, its many gardens 
and parks contrast the beach-life often associated 
with a Queensland holiday.  

The state’s largest inland city, Toowoomba has 
many hidden treasures. Whether it is the fabulous 
eateries on Margaret Street, the beauty of Queen’s 
Park Botanic Gardens, the trip back to yesteryear 
at the Cobb and Co museum or Australia’s largest 
regional theatre, the art deco Empire Theatre, the 
city is a joy to visit.

BRISBANE

Just when you think Brisbane boasts all the sun and fun one could ever want, you fi nd that the 
surrounding region has a lot more in store. Peter Trevaskis ventures outside the city to explore the 
‘Sunshine State’.
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As the gateway to the agricultural area of the 
Darling Downs, it is the perfect retreat to sample 
some local cuisine and fi ne wine, and provides 
a fantastic opportunity to browse the many art 
galleries and antique shops. A mere 90 minutes 
from Brisbane by car, getting there is easy. Take the 
Warrego Highway, which links Toowoomba with 
Brisbane and the Gold Coast. For travellers without 
a car, Greyhound Pioneer offers a regular bus 
service from Brisbane.

THE SUNSHINE COAST
Much like its southern partner the Gold Coast, the 
Sunshine Coast is nestled between pristine blue 
waters and green hills, and enhanced by endless 
golden beaches. However the vibe is different; it does 
not have the bustling atmosphere of its southern 
neighbour. The Sunshine Coast allows visitors 
to enjoy their holiday and take their time, while 
enjoying its unspoilt beauty. Visitors are greeted by a 
friendly atmosphere, offering safe patrolled beaches, 
innumerable water sports and a vibrant café and 
antique scene in the surrounding hills. Renowned 
holiday spots Noosa, Maroochydore, Caloundra and 
Mooloolaba offer amazing resort accommodation, 
cosy bed and breakfasts and quaint camping spots. 
The Sunshine Coast is an hour’s drive along the 
Bruce Highway from Brisbane. Visitors are welcomed 
by year-round sunshine with temperatures averaging a 
comfortable 25°C in winter.  
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The Sydney Harbour
really comes to life during the summer and many an hour can be 

spent watching the hundreds of sail boats, cruisers and ferries that 
dot the blue expanse.

THIS PAGE
above: Flagstaff Hill, Wollongong, Illawarra.
right: Aerial view of Sydney City Centre.
OPPOSITE PAGE
top left: Sydney Harbour.
bottom left: Manly Beach with view to city and 
Sydney Harbour, Manly, northern Sydney.

All images courtesy 
Tourism New South Wales
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open to the public and is one of the most prominent tourist attractions, 
offering 360-degree views of this sprawling city.

On the western edge of the CBD, the locality of Darling Harbour 
has become a major tourist site and hosts a leading convention and 
exhibition centre. There are attractions to entertain the whole family 
including the Sydney Aquarium, the largest in the world with more 
than 5000 undersea creatures displayed in their natural habitats. Open 

daily, visitors can walk on the ‘ocean fl oor’ through 
145 metres of acrylic underwater tunnels.

Occupying a small island north of the gardens, 
Fort Denison is a former penal site and defensive 
facility. Today it is a museum, tourist attraction 
and Sydney’s only island café. The facility exhibits 
the island’s history from Aboriginal times and the 
fortress’ distinctive Martello tower is the only one 
built in Australia. 

Sydney is not lacking in beautiful sandy beaches 
or great surf and Bondi Beach is defi nitely well-
known for both. Located on the east coast, the 
beach is roughly one kilometre long and is patrolled 
by lifesavers. With cool cafés and restaurants, the 
suburb is a fi rm favourite among visitors. 

Beyond Sydney, fresh mountain air awaits in the 
spectacular Blue Mountains region. Get back to 
nature and explore the bush walking trails, pamper 
yourself in one of the many day spas or enjoy the 
galleries, fi ne dining and shopping. The Blue 
Mountains is the perfect escape from the buzz 
of the city.

Alternatively, if a drop of fi ne Aussie wine 
tantalises your taste buds, then approximately a 
two-hour drive north from Sydney will lead you 
into Hunter Valley’s array of vineyards with wines 
to suit every palate. The region is the sixth most 
visited place in Australia, attracting more than 2.5 
million people annually. Restaurants, shops, golf 
courses and country guesthouses make this the ideal 

destination for a short getaway.
There is certainly no shortage 

of things to see and do in this 
vibrant city, with every corner 
brimming with history, culture 
and beauty. Whether you choose 
to climb summits or simply watch 
the world go by, you will be more 
than satisfi ed with what Sydney 
has to offer. w

25530_088-089_WTsyd.indd   089 2007/10/18   16:53:20
c 5 10 20 30 40 50 60 70 80 90 100 m 5 10 20 30 40 50 60 70 80 90 100 y 5 10 20 30 40 50 60 70 80 90 100 k 5 10 20 30 40 50 60 70 80 90 100

BEYOND

THE BAROSSA
Internationally renowned as a premier wine region, 
the Barossa is home to wineries producing some 
of the best red wines in the world. Positioned in a 
region with ideal soils and a superb climate, the 
Barossa provides the foundation for not only great 
viticulture, but agricultural produce of the highest 
standard as well. This produce can often be found 
served at any of the areas fi ne-dining restaurants. 
With a passion for quality, the restaurants serve food 
that refl ect the region’s strong traditions and rich 
heritage. Visit the Barossa Farmers’ Market and tour 
the boutique wineries, tasting cellar door wines and 
inhaling the country air.

The rolling landscape, where historic churches 
and old cottages sit in leafy hills and valleys, 
emphasises the natural romance of the area. Set 
against this beautiful natural backdrop is a region 
of culinary excellence, where the fi ner things in life 
are present in abundance. 

MURRAYLANDS
Located on the banks of the Murray River, 
Australia’s greatest river and the world’s fourth 
largest river system, the Murraylands is the place to 
indulge in some water sports. Whether you are into 
waterskiing, jet boating, canoeing, kayaking or just 
simply fi shing, the Murraylands hosts it all. But one 
of the best ways to enjoy the river is on a houseboat, 
cruising upstream at your leisure in your own 
fl oating hotel.

The historic townships of the Murraylands are 
pervaded with a relaxed atmosphere, inviting you 
to spend your afternoon in the sun on the shore. 
There are plenty of opportunities to go bushwalking 
as well, with easy to moderate tracks in fascinating 
scenery. Choose from the many trails in one of the 
conservation and national parks, where you even 
might be able to spot some unique bird species, like 
the endangered Malleefowl.

ADELAIDE HILLS
Just a 30-minute drive from 
Adelaide’s city centre, you 
will fi nd a serene landscape 
with lush farmlands and lively 
villages. Enjoy the winding roads 
leading you through green hills 
and cultured valleys into the 
countryside and lose yourself 
among local art and craft shops 
in villages like Hahndorf and 
Lobethal. To see the hills through 
the eyes of the famous Australian 
landscape artist Sir Hans Heysen, 
why not visit his historic home, 
the Cedars? It houses a fi ne 
collection of his remarkable 
paintings and drawings. In his 
working studio the painting materials and tools he used until his 
death in 1968 are still on display.Another great way to appreciate the 
countryside is to pack a picnic with freshly picked fruits and vegetables 
and other local produce from one of the country markets and nestle 
in Mount Lofty Botanic Garden. Mount Lofty summit, at over 700 
metres above sea level, offers spectacular views of Adelaide and its 
surrounding countryside.

ADELAIDE

From fi ne wines in the Barossa Valley and lazy afternoons in the Murraylands to the 
rolling green hills of the Mount Lofty Ranges and the fresh sea breeze on the southern coast, 
Christine Heinrich explores some of South Australia’s broad range of destinations – all within 
a short drive from Adelaide.
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WELCOME

 T he island state of Tasmania, located at the 
southern tip of Australia, is a fascinating 
place that truly deviates from typical 

perceptions of the country. With breathtaking 
scenery, spectacular wilderness, a rich cultural 
heritage and a vibrant arts scene, there is also a 
bit of an ‘Aussie’ anomaly in the winter months 
– snow. But even during the cold, the warm, friendly 
Tasmanian people share their local knowledge with 
a smile.

Tasmania was originally inhabited more than 
35,000 years ago. But the fi rst European to sight 
the state was Abel Tasman, a Dutch explorer, who 
sailed past the west coast in 1642 and named the 
island Van Diemen’s Land. Lieutenant John Bowen, 
a British soldier, established a settlement on the 
eastern shore of the Derwent River in 1803. In 1804 
Lieutenant-Governor David Collins moved the 
settlement across the river and Hobart was founded. 
In 1856, marking the end of convict transportation, 
Van Diemen’s Land was renamed Tasmania.

Port Arthur on the Tasman 
Peninsula became the colony’s 
main penal settlement, with the 
convict population reaching over 
1000 during the 1840s. In torrid 
conditions, convicts cut timber 
and made coal, bricks, shoes, 
ships and other products needed 
by the young colony. The Port 
Arthur Historic Site is now one of 
Australia’s great tourism destinations, with amazing colonial sandstone 
architecture, old prison facilities and reconstructed 1830s gardens. The 
surrounding area has views of Australia’s highest sea cliffs with roads 
weaving around the coastline and through rolling farmlands. Fresh 
local produce is sold in small villages.

Hobart is the capital city of Tasmania and is Australia’s second 
oldest city. It is nestled below the slopes of 1270-metre high Mount 
Wellington and is right on the river Derwent. It takes 30 minutes 
to drive from the city to the summit of the mountain to take in the 
panoramic view and to see unique fl ora and fauna in this unspoilt 
habitat. There are many walking tracks that weave through temperate 

TO TASMANIA

Tucked away at the very bottom, Tamania is one of Australia’s best 
kept secrets. A true Tazzie, Julia Baxter, takes you on a tour of the 
down under of down under.
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Rates National State Restaurant 
directory

Full Page $11 000 $6 050 $4 950

Half Page $6 500 $4 510 $3 850

Double Page 
Spread

$18 000 $10 000 $8 800

Preferred position 
loading                           add 15%

Back Cover* $18 900

Inside Back Cover $15 500

Inside Back Cover 
DPS

$20 000

Inside Front Cover 
DPS

$25 000

All rates include GST 
* Please note Back Cover specs TBC

Payment terms
Payment due on distribution. 

Copy deadline
As listed on booking form.

Publishing date
January 2011

ASSOCIATE Publisher
Tina Cooper
Niche Media
Tel: (+61 3) 9948 4932
Fax: (+61 3) 9948 4933
Email: tina.cooper@niche.com.au

Double page spread
image area / 400 x 250

trim / 430 x 280
bleed / 440 x 290

Full page 
image area / 185 x 250

trim / 215 x 280
bleed / 225 x 290

Half page 
vertical

image area / 85 x 250
trim / 102 x 280
bleed / 112 x 290

ADVERTISING SPECIFICATIONS

Advertorials

Client must supply the following material:

Text – Full page: 150 words. Half page: 75 
words. Finished, edited copy in MS Word on 
CD or email.

Images – Full page: 4-5 images. Half page: 
2-3 images. Transparencies, quality prints 
or hi-res (300dpi TIFF) digital images via 
CD, FTP or email. 

Any scans required incur a $50 fee.

Logo (optional) – One logo per advertorial. 
High-res digital logo (CMYK TIFF or EPS) 
supplied via CD, FTP or email.

Contact details – All necessary address 
details, including correct business name, 
telephone, email and website address if 
applicable.

The Welcome To art department reserves 
the right to reject any images that are re-
scanned, scratched or are determined to be 
of poor quality.  Editorial will be corrected 
where necessary to conform to the 
standards of the Welcome To Series.

The layout of the page, design and 
fonts used for advertorials is set by 
the Welcome To art department and 
cannot be altered.

Design is entirely at the discretion of the 
Welcome To art department in order to 
conform to the standards of the Welcome 
To series. Once material is submitted, it will 
be edited and laid out onto the advertorial 
grid designed for the publication.

Proofing of advertorials

Clients are granted two proofs for 
advertorials. Changes made to 
advertorials beyond the second proof 
at the client’s request will incur an 
additional fee.

All material (text, images, logos, contact 
details) must be submitted prior to 
design of the first proof. New material 
cannot be submitted beyond this point, 
unless requested by the Welcome To art 
department.

Proof 1 – Clients will be required to check 
editorial and address details for accuracy, 
and that the correct image/s have been 
used.

Proof 2 – If necessary, clients have the 
opportunity to check that the requested 
changes from Proof 1 have been made. This 
is the final opportunity to make changes.

Sending PDFs electronically is the preferred 
method of proofing. For clients who are 
unable to read PDFs, a black and white laser 
printed version will be supplied. Chemical 
proofs cannot be supplied.

Once alterations have been made, the 
client is required to sign off by the material 
deadline as listed on their contract. 

The Welcome To series is governed by a 
strict production schedule for the benefit of 
all advertisers. To avoid delaying publication, 
if the client declines to sign off by the 
advised deadline, the most recently altered 
version of their advertorial will be deemed 
ready and printed accordingly.

Advertisements designed by the 
Welcome To art department

Client must supply the following material:

Images – Transparencies, quality prints or hi-
res (300dpi, CMYK TIFF) digital images via 
CD, FTP or email. Any scans required incur 
a $50 fee. Only images to be used should 
be included.

Comprehensive brief – Detailing position of 
images, text, logos, etc.

Proofing of advertisements

Please refer to the procedure used in the 
proofing of advertorials.

Advertisements designed by agency  
or other

We will only accept artwork in the following 
formats in versions equal to or below: 
QuarkXPress 6.5, Adobe InDesign CS 3, 
Adobe Illustrator CS 3, Adobe Photoshop 
CS 3, Adobe Acrobat PDF version 6.0 or 
7.0 composite files. CMYK colour must 
be used throughout. No spot colours 
permitted. All scans, logos, illustrations 
and fonts used in both the layout document 
and EPS files must be supplied.  Note: 
guidelines for the production of hi-res, print 
quality PDF files must be obtained from 
our art department. Select the Adobe PDF 
or Distiller preset: PDF/X-1a:2001 when 
creating high resolution PDFs.

Any format not listed above must be 
discussed with our art department to 
determine if conversion is possible. If 
supplying files requiring conversion, the 
client accepts responsibility for the final 
output quality. The client will incur charges 
for converting the file.

Any advertisement, which in the opinion 
of the publisher could be confused with 
editorial, will be modified to include 
“Advertisement” or similar wording in a 
prominent position within the advertising 
space.

All artwork should be supplied in final form 
and on CD (CDR, CDRW or DVD) or via 
FTP or email, together with a colour printout 
as a reference. 

Please forward material to:

Niche Media - Production Department 
142 Dorcas Street 
South Melbourne VIC 3205 
T: +61 3 9948 4900 
F: +61 3 9948 4999 
E: art@niche.com.au
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welcome to
– Australia
– Victoria

– New Zealand

– South Africa

– Dubai

– Abu Dhabi

– China

– Bahrain

– Hong Kong

Niche Media Pty Ltd 
142 Dorcas Street

South Melbourne VIC 3205

Tel: +61 3 9948 4900

Fax: +61 3 9948 4999

ABN: 13 064 613 529


